
Our goal is to educate the athlete on the best way to use their athletic platform to 
enhance their Name, cultivate their image through social media, and utilize their 
likeness to engage a fanbase.  We want to help them brand themselves and use 
this opportunity to generate revenue and position themselves for a career post sports.



After spending over 20 years in college athletics with the Big 10 
and Pac 10 as a player, coach and administrator, Deryk Gilmore 
left the team side to become a sports agent. Gilmore was certified 
as an agent in 2005 and over the last 12 years has become one 
of the top agents in the industry according to Forbes Magazine.

Gilmore, having several first round draft picks over the years as 
well as multiple Pro-Bowlers, has consistently recognized players 
who contribute to the NFL which is what has led to his success. 

Gilmore started his company Day 1 Sports and Entertainment in 
2017 with the vision of taking his goals and values on how to 
helping players and make that dream a reality. The sports 
industry has become familiar with the P.L.A.N program Gilmore 
developed which helped players to develop relationships 
throughout the NFL and in corporate America and get jobs going 
forward in that industry.

Gilmore – “ I have a passion for my clients, for football, and 
working to help them achieve their goals on the field and be men 
that the world will consider leaders off the field. I want to build an 
agency that reflects those values’.

Gilmore has been married for 30 years to Camille Gilmore who 
works at Boston Scientific as a Sr.Vice President and has two 
sons, Dantae (25) Graduate of The University of Alabama, and 
works at Boston Scientific and Deion (23) graduate of  
Manchester University and works for the Dallas Cowboys. DAY 1 – Sports & Entertainment -“Achieving your goals from the beginning’ DAY1Sports.com

ABOUT ME

Owner of Day 1 Sports & Entertainment
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THE MISSION FROM DAY ONE:
“God and Family are number 1 and our clients are family: we will fight, honor, 

support, hold accountable, have high expectations, and do everything in our power 
to help our clients maximize their potential.“
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YOUR FAMILY OFFICE

With over 30 years in the sports business, I have seen success stories and nightmares when players leave sports.  We have developed 
a PLAN program to help you transition out  of the game but wanted our players to leave with more.

Darryl Brooks                   Jenna Raglani                       Amanda Nivasch                Savannah Swayze                   Mindy Cintron                      Paul Estevez   
    Insurance                           Events                            Digital Media Mktg                 Client Services       Keller Williams Reality                  Branding

Ron Walters                     Solomon Smallwood                Robert Cooke                  Ryan Henderson        Latavius Powell                    Darren Jones
Accounting                    Business Management             Health Advocate            National Marketing          Financial Advising        Corporate Attorney
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FAMILY OFFICE – #TELEVISION & RADIO

With over 30 years in the sports business, I have seen success stories and nightmares when players leave sports.  We have developed a 
PLAN program to help you transition out  of the game but wanted our players to leave with more.

#TEAM BROADCASTING

Mark Lepselter  
Owner of MAXXTALENT 
We have begun a partnership 

with one of the best broadcasting 
agents in the industry Mark 

Lepselter.  He represents several 
Day 1 Sports athlete’s, so it 
made sense for us to make it 

official.  You will have a guiding 
light to the next stage of your 

career.

#TEAM FILM & TELEVISION

COURTNEY PARKER 
PARKER MANAGEMENT 

Courtney is a writer specializing in inspirational, Creative fiction and 
nonfiction.  As a novelist and book author, she has written and 

collaborated with several bestselling authors and work on several TV 
shows including; Law & Order, SVU, Chicago PD and the Love & Hip 

Hop Series.n  She also worked on Eat My Schwartz & Food Fight.



CONTRACT NEGOTIATIONS
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5 YEAR 
$50.M 
extension

2Nd Highest 
paid OG IN NFL

5 YR  
$61 M

Haloti Ngata

5 YR – 
50M 
35M 
Guaranteed

La’El 
Collins

Shaq 
Mason



Our goal is to educate the 
athlete on the best way to 
use their athletic platform to 
enhance their Name, 
cultivate their image 
through social media, and 
utilize their likeness to 
engage a fanbase.  We want 
to help them brand 
themselves and use this 
opportunity to generate 
revenue and position 
themselves for a career post 
sports. 
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BUILDING YOUR BRAND  
THROUGH YOUR IMAGE

We target areas for our clients and build their BRAND through components they enjoy:   
Categories: Social Media, Fashion, Food & Wine, Traveling, Cars,  Skin Care, Beverages, & Business

Periodic Table to Branding



WHAT WE DO FOR YOU!

https://qr1.be/
BG4J 

https://qr1.be/BG4J
https://qr1.be/BG4J


HOW WORKING WITH ATHLETES CAN HELP YOUR BUSINESS 
N.I.L – (Name Image & Likeness)  

1. Their audience becomes your audience. 
College athletes are celebrities.  That means they have an audience who watch what they do, listen to what they say, and who want 
what they have.  Having an athlete that has  social media channels leverages an already established target audience and in turn 
benefits your brand. If your company selects the RIGHT athlete for your brand in aligning your vision and values with those of the 
athlete, the targeting guesswork is eliminated, and your endorsed athlete’s audience becomes your audience. 
2. Young people trust and listen to what they see on social media and fans trust players they like. 
Athletes have a natural pedestal. One of the most common reasons a consumer purchases an item is because of a recommendation 
from someone that they already trust. As quoted from the small business chronicle, celebrity endorsements and branding 
can significantly increase sales. Signing a celebrity endorsement can cause the value of stocks to rise and increase sales by about 4 
percent, according to Social Media Week  
3. NIL Programs give athletes an opportunity to impact their community and get involved.  Your business helps educate not 
only your customers but builds a natural partnership which can grow exponentially. 
Winning sports marketing strategies involve partnerships with influencers/charities. A good number of sports teams and brands are 
looking to align with one another because the sporting businesses are becoming more data-oriented. Creating a brand partnership can 
raise the profile of both brands and draw them to new and potential audiences.  

Position: Wide Receiver Rankings Updated: 2023-02-06

Year: Class of 2023

Hometown
: Rockwall, TX

High 
School: Rockwall

Ht./Wt./
40: 6-2, 205 lbs

Status: Committed to Clemson on 06-11-2022

TigerNet:  4.65

ESPN:  #48 WR, #73 TX

Rivals:  #217 Overall, #35 WR, #38 TX

24/7:  #93 WR, #97 TX

Top 
Schools: Clemson

NOBLE JOHNSON  
CLEMSON UNIVERSITY

https://smallbusiness.chron.com/effect-celebrities-advertisements-56821.html
https://www.tigernet.com/2023-Clemson-Football-Signees
https://www.tigernet.com/submit/recruit_search.do?quick_name=city&quick_value=Rockwall
https://www.tigernet.com/submit/recruit_search.do?quick_name=state&quick_value=TX
https://www.tigernet.com/submit/recruit_search.do?quick_name=school&quick_value=Rockwall
https://www.tigernet.com/2023-Clemson-Football-Commitments
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SOCIAL MEDIA FOR KRISTEN
Kristen started off with 4400 followers and now has 141K 
followers – 15.2 Million accounts reached and 1M accounts 
interacted with.



DEMOGRAPHICS 
TO TARGET FOR 

KRISTEN

• Toys and Games for children and swimming 
• Swim-suits, swim/dive apparel  
• Sporting good products, training, weights 
• Diversity opportunities   
• Mentoring Young Girls 
• Supporting Women Initiatives  
• Empowering Black women 
• Promoting Educational initiatives  
• Learning styles ( helping with disabilities) 
• Health, Fitness and Nutrition products 
• Hair products ( black hair care) 
• Style ( clothing brands for women) 
• Your university  
• Promoting the Olympics  
• Ties with former Olympians or non-revenue 

sports

Kristens Tags 
#DIVErsity 
#DiveIn 
#YOUcanBEanything



BUILDING YOUR BRAND



N I L  - DEALS



SUSTAINABLE PARTNERSHIPS



For Everlasting  
Smiles come to  
McRae Family Dental 
“SMILE with SMAEL”  
this season 
GO DAWGS 

Visit: Go to:  
drmcrae.com 
Or drop in  
995 Baxter Street,  
Athens, GA 

“We’re 
All 

Smiles”!



# BRAND PARTNERSHIPS





COMMUNITY RELATIONS
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HAVE YOUR OWN 
BUSINESS! WORK 
YOUR PLAN



•DERYK GILMORE 
•DAY 1 SPORTS & ENTERTAINMENT 
•CEO & President 
•541-556-9410 
•Email: Deryk.G@Day1Sports.com 
•URL: Day1Sports.com 
•Atlanta, Georgia


